This study aims to determine the correlation between the attractiveness of the 
Introduction
The magazine is one type of mass media that are presented in various types of for readers. Although the function as disseminators information magazines also have function educate and entertaining. Such as education and entertainment, it is depend on category of the magazine. Magazines can be categorized in various types, including business magazines, general consumer magazines, periodicals, public relations magazines, literary and scientific magazines, and so on. The need for information for each person is not the same, because it has different interests.
Since 1999 in Indonesia, after the new order in the reform era, at least 350 new mass media have participated to remedy the print media and continue to grow rapidly to this day, competing closely with dozens of mass media that has been known to the public. The current competition is not only with domestic media, but also with transnational media offices that can no longer be inhibited by regulation. Under the pretext of globalization and the pressures of liberalization, there is no monopoly of information and foreigners can open representatives that directly serve all users of their information (end users). However, it is still a question whether by increasing the volume and diversity of mass media information, the information needs of the community have been fulfilled?
According to a press practitioner who is also a Tempo Editor, Thoriq Hadad, with the explosion of news in large numbers and all easily accessible to the public, then what happens is 'pollution' information. "If we go to a kiosk, we will be confused which media will be taken. There are so many offers, so many newspapers and magazines.
The result is somewhat confused in choosing," he said. Therefore, the society then needs more objective and argumentative news. The public needs no longer just information, but rather clarification.
Quoted from Frank Zappa's statement, "Most rock journalism is about people who can't write, interviewing people who can't talk for people who can't read." Maybe he's right. Hence, music magazines in Indonesia never last long. Although the term 'rock journalism' does not exist in Indonesia. Music magazines in Indonesia never fared well. His age never lasts long. When compared to the developed countries, they have music magazines that survive for decades. Rolling Stone, NME, Blender, Spin, some of them.
Based on the background of the problems and uniqueness of Rolling Stone Indonesia magazine -the only print media in Indonesia is the most digging about the potential of Indonesian music in addition to the global music industry globally as one of the fulfillment of music information needs in Indonesia as described earlier. This phenomenon is very interesting to be studied. This research is trying to find out "How is the relationship between the appeal of message delivery of Rolling Stone Indonesia magazine with the fulfillment of information about music?" The attraction of message delivery can be said as visual and verbal attraction contained in Indonesian Rolling Stone magazine.
The study of the attractiveness of message delivery in printed mass media that is the way of packaging and information to be conveyed is very useful for mass media to assess how far readers need to attend the magazine of Rolling Stone Indonesia. DOI 10 .18502/kss.v3i11.2780
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Magazine as mass communication media
Magazines are part of printed mass media in addition to newspapers and tabloids.
Like newspapers, the spread and the magazine cover is very broad and large. The distribution is done regularly with a fixed internal. In the preparation of the contents, the magazine has space and time is quite extensive compared to newspapers. In addition magazines can also be produced in various types of styles, shapes or formats, sizes, typography, colors, and paper types.
Magazines come from the English 'Magazine' which is defined as a publication or periodical publication containing articles from various other articles. The word magazine itself originally meant storehouse, store or warehouse, this word comes from the French word 'Magasin' which means storage or store. "At the beginning of the magazine publishing period only a catalog of books to be sold. Soon the magazine began to be published regularly and equipped with essays, articles that are general and addressed to all readers." (Hiebert, 1985: 324).
As a mass media, magazines have functions and roles through the content it serves.
The function of the magazine is the same as the other media functions: Giving information to the public, Media assisting the public education, mass media functioning to publicize the public, mass media also entertaining, mass media function as economic aspect, and mass media function to have social responsibility.
Music magazine in Indonesia
In Indonesia, the only music magazine that has survived long, is only Aktuil. The 2nd ICVHE readers segment, often focusing on young players on television or movie and pop music actors. This led to the criticism that the magazine emphasized more about its substance style. In the last few years, Rolling Stone magazine has a theme in the traditional approach, including in the story of his politics that has resulted in increasing change.
Uses and gratifications approach as a mass communication model
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Methodology
Primary data of this study is the result of questionnaires distributed to 84 people.
The data is the main data where the analysis is supported by secondary data whose analysis obtained from the observation in the field and some sources of literature to strengthen and deepen the analysis results.
The respondent's data is all the identity of the respondent that is deemed relevant to the identified problem. While the research data is a number of scores obtained from Data collection techniques in this study through the dissemination of questioner, interview, observation and literature study. Respondents' data obtained through questionnaires were analyzed descriptively. Other data obtained from library studies will be used as secondary data to complement and support primary data. 
Description and Analysis
Category of attractiveness message submission
In conclusion of the sub variable of the attractiveness of message delivery, the following is categorized variable of message attraction magnetization to High, Medium, and
Low. As a conclusion of the sub variable of the attractiveness of message delivery, the following is categorizing variable of message attraction appeal to High, Medium, and The attraction of message delivery can be said to be the visual and verbal attraction contained in Rolling Stone Indonesia magazine. The study of the attractiveness of message delivery in printed mass media that is the way of packaging and information to be conveyed is very useful for mass media to assess how far readers need to attend the magazine of Rolling Stone Indonesia.
In delivering the message. This industry help involves a variety of messages reaching the audience quickly and accurately, and continuously. This will work to regulate the relationship between communicator with the communicant at the same time.
The recipient is part of a broad audience. The recipient experiences and reacts together with others in certain predictable patterns. Mass communication often
involves simultaneous contact between a sender and multiple recipients, creating widespread influence in a short period of time, generating instantaneous response from many people simultaneously.
Based on Table 2 , it can be concluded that the respondents assessed the attractiveness of message delivery in Rolling Stone magazine Indonesia is already high, that is, the visual appeal of photo attractiveness, lay out, letters, and colors are in accordance with the expectations of readers walaupn for verbal appeal is still considered not maximized by Respondents.
Category of information needs fulfillment
In conclusion of sub variable of information requirement, the following is categorization of information requirement variable into High, Medium and Low. 
Love Needs
Esteem Needs
Self-actualization Needs
In relation to the hierarchy, the needs that attract the attention of the researchers uses and gratifications are the needs of love, the need for appreciation and the need for self-actualization (Effendy, 2003: 290 ).
Inferential statistics analysis
Inferential statistical analysis is used to test the predefined research hypothesis. In the inferential statistical analysis is done scoring in each variable. 
Correlation between attractiveness message
Submission (X) With Information Needs Fulfillment (Y)
Hypothesis between sub variable X with sub variable Y, that is:
Ho: There is no relationship between the appeal of message delivery and the fulfillment of information needs
There is a relationship between the attractiveness of messaging with the fulfillment of information needs
The following is the result of research on the relationship between the attractiveness of message delivery with the fulfillment of information needs, described in the following table:
From Table 5 we can see that the magnitude of the relationship between (X) and (Y) is rs = 0.913 (strong and acceptable relationship 
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The following is the conclusion of the study that is expected to answer the identifica- of data obtained directly from the field it can be concluded that:
1. There is a significant relationship between the attractiveness of message delivery and the fulfillment of information needs. Based on the classification guidance of the correlation coefficient, the relationship between the attractiveness of message delivery with the fulfillment of information needs into the strong category.
2. There is a significant relationship between visual appeal and cognitive fulfillment. Based on guidelines for classifying correlation coefficients, the relationship between visual appeal and cognitive fulfillment falls into the strong category.
3. There is a significant relationship between visual appeal and the fulfillment of affective needs. Based on the guidelines for classifying correlation coefficients, the relationship between visual appeal and affective needs falls into the strong category.
4. There is a significant relationship between visual appeal and the fulfillment of personal integration needs. Based on the guidelines for classifying correlation coefficients, the relationship between visual appeal and the fulfillment of personal integration needs falls into the strong category.
5. There is a significant relationship between visual appeal and the fulfillment of social integration needs. Based on the guidelines for classifying correlation coefficients, the relationship between visual attractiveness and the fulfillment of social integration needs falls into the strong category.
6. There is a significant relationship between visual appeal and the fulfillment of fantasy needs. Based on the guidelines for classifying correlation coefficients, the relationship between visual appeal and the fulfillment of needs fantasize into the strong category.
7. There is a significant relationship between verbal attraction and cognitive needs fulfillment. Based on the classification guidance of the correlation coefficient, the relationship between Verbal Attraction and the fulfillment of cognitive needs fall into the strong category.
8. There is a significant relationship between verbal attraction and the fulfillment of affective needs. Based on the classification guidance of the correlation coefficient, the relation between verbal attraction and the fulfillment of affective needs fall into the strong category.
9. There is a significant relationship between verbal attraction and the fulfillment of personal integration needs. Based on the classification guidance of the correlation coefficient, the relationship between verbal attraction and the fulfillment of personal integration needs fall into the strong category.
10. There is a significant relationship between verbal attraction and the fulfillment of social integration needs. Based on the guidelines for classifying the correlation coefficient, the relationship between Verbal appeal and the fulfillment of social integration needs falls into the strong category.
11. There is a significant relationship between verbal attraction and the fulfillment of fantasy needs. Based on the classification guidance of the correlation coefficient,
